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and beyond
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What we’ll cover

- #CommunityBusinessMatters campaign and resources

- What makes a good news story and practical PR tips

- How to invite schools, universities, MPs and councillors

- Tips for a good photo

- Key dates 



Kicking off with a poll

How much experience do you have 
pitching stories to journalists?



#CommunityBusinessMatters
● Community Business Weekend 2019 will celebrate the 

success of this growing movement

● It aims to showcase what is possible when local people take 
action to improve their local community.

● There will be lots of national PR around the campaign on a 
regional and national level.

● The more activity we have taking place locally, the stronger 
the message nationally!

● We have lots of resources to help you do this.



How we are supporting the campaign nationally
● National PR will focus on 

○ The success of the growing community business sector
○ Hotspots for community spirit in England
○ A regional radio interview day featuring Power to Change’s chief exec, Vidhya Alakeson

● Keep an eye on @peoplesbiz on Twitter for the story as it rolls out

● We’re also running a social media campaign #CommunityBusinessMatters



Key resources for you



Press release template



Letters to editors template

Presenter
Presentation Notes
Getting coverage through our letters to editors is simple – just download and fill in the template and email it to your local newspaper’s letters page. 



What makes a good 
story?

● Are you running an event over the weekend?

● Will you have a VIP visiting? What will be on offer for 
attendees?

● Will the Weekend mark the first event/moment of its kind in 
your area? e.g mass community breakfast or launch of a 
new product?

● Is your community business unique in some way?

● Do you know local stakeholders who could comment on 
your story/business to provide a third party advocate for 
what you do?

● Who are the people/characters behind the business?



Inviting schools and 
universities



Inviting local 
councillors and MPs



Practical tips for 
pitching and 
contacting journalists 
● Give plenty of notice – call at least a week ahead
● Use the resources available e.g. template press release, 

social media graphics
● Identify your local media outlets (including local radio). Find 

the right contact – news editor/reporter/editorial
● Email the press release and follow up with a phone call
● Copy and paste the press release into an email – don’t send 

as an attachment
● Decide who your spokesperson is and offer interviews
● Invite journalists along and offer a photo opportunity and 

interview on the day
● Take plenty of photos on the day to send to press afterwards
● Offer exclusive press visits where appropriate 
● Approach via social media e.g. Twitter



PR on the day
Press 
• Ask journalists to let you know if they’re coming along or sending a photographer
• Have spokesperson available to talk to them and photo opportunity planned
• Take your own photos for sending to press and sharing on social media

Photography
• Make sure photos include a caption with the full names of anyone in them
• Get parental permission for any children under the age of 16
• Send photos and a short quote (100-200 words) to press on the same day or within a few days

Social media
• Use social media at your event/over the weekend – templates available on our resources page 
• Put the hashtag in a visible place to encourage guests to post, too
• #CBWkd19 #CommunityBusinessMatters- encourage attendees to post as well 



Gareth Roberts,
Operations Manager 

Venue 
Hire

Fruit & veg
Box Scheme

Regather
Brewery

Regather
Supperclub

Case study: Regather



Case study: Stretford Village Hall

Presenter
Presentation Notes
Stretford Hall near Manchester used CB Weekend 2018 for an open day. By communicating clearly with the press about the plans, they secured a strong piece of coverage in the Manchester Weekly News. 



Tips for a good photo 
● Get someone to be your photographer for the day

● Think about what you want to shoot before your event, include 
people enjoying the event, visual of your business e.g. front of 
pub, people trading goods

● Get the names and ages of people you take photos of and 
include those as a caption in the email when you send to the 
press. 

● Make sure you get their consent to use the photos for PR and, if 
children under 16 are in the shot, get written permission from 
their parents or guardians. 

● Don’t be afraid to use posed shots

● Rely on natural light as much as possible-outside photos ideally

● Save the photos in high resolution – J-pegs are preferred



Not all photographs are created equal

All these photos would work for press. If using a small 
group shot, make sure you get full names L-R. If a mass 
group shot, don’t worry about names but do include a 
short caption of one sentence.

Reportage images rarely work unless taken by a 
professional. None of these photos would be used by the 
press. If in doubt, aim for a posed shot of a few key 
people, or, at the very least, the outside of your building 
can work too. 



Link with other 
community 
businesses

● Check what other community businesses are doing in 
your region and join forces

○ Pitch both your activities to local press
○ Get ideas for your own event
○ Check out www.communitybusinessweekend.org

for who’s doing what!

http://www.communitybusinessweekend.org/


Key dates for 
your PR diary
● From now: Get busy promoting your event, writing press releases and emailing letters to editors

● By 23 April - Let us know if you would like to get involved with national media story-providing a 
quote for the press release or speaking to journalists

● 1 May - Send your press release to media. 

● 10 May - Remind journalists and ask if they’re attending.

● 10 May – final push on social media to get people to attend your event

● 16-19 May - Share social media posts and photos during Community Business Weekend

● 20 May – Get photos to local media after the weekend



Time for a poll

Do you feel more confident now about 
pitching a story about your community 
business to your local media?



Need help? Email 
cbweekend@powertochange.org.uk

www.communitybusinessweekend.org

mailto:cbweekend@powertochange.org.uk
http://www.communitybusinessweekend.org/

	How to promote your Community Business Weekend event to media and beyond
	What we’ll cover
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Not all photographs are created equal
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21

